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2020, Covid-19 pandemic, what a year ...

66

Hit the elevator buttons with my knuckles. Like
seriously, how is that going to solve anything?

Well, he wasn't alone in this quest; this was probably the
question niggling at most of us during the pandemic.
There seemed to be nothing that we could do to alter
the situation (hmm, vaccination?). So why not just
observe, think, and feel outside the box a bit, which we
can't afford to do during ‘'normal’ day-to-day lives? Like
watching your pets investigate the robot vacuum for
months, wondering why and how something you googled
pops up in your feed out of nowhere, and realising that
taking off bedsheets each morning and putting them
back is tedious yet inexplicably rewarding.

This project was exactly born out of collecting these
somewhat random questions and thoughts. As you
probably know, we're a bunch of individuals who are
weary of the ordinary; digging into the most private,
weirdest, and deepest minds is what we do.

So we thought, let’s design a survey and host an open,
intimate exhibit where people can share basically
anything with us amid all the pandemic restrictions—
forget about social distancing! We wanted everyone to
feel a bit more energised and, perhaps more vitally,
(re)connected with the neighbourhood, community, and
even the world.

We then curated a space in a tong lau apartment on Sun
Street in Wan Chai, inviting every member of the
audience to join us in these continuous conversations.
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What's the survey about?

The team was curious about how confined life had
changed people’s experiences and feelings. And a
survey, along with some in-depth interviews, would be a
great way to solve the puzzle.

We had endless, heated discussions about what we
wanted to know most and ended up bringing the survey
to 60+ questions, with a mix of closed- and open-ended
formats, so as to capture a plurality of voices and
perspectives.

It's structured around six key themes: 1) Experience and
Attitude Towards Opportunities, 2) Observations on the
World, 3) The Future of Work and Skills, 4) Life and
Preferences, 5) Feelings at the Moment and Mental
Wellness, and 6) Great Life Moments.

A big thanks to these people!

Within a month or so, 101 responses were collected from
25 countries and territories, from where we're based—
Hong Kong (16%), of course—to the Philippines (33%),
and the United States (8%). Respondents range in age
from 16 to 50, with slightly over one-third (38%) being
students at the time.

Prefer not
to say
......... 3%

Other (including
Filipino, Indonesian, 14%

and Vietnamese)......
Chinese A
(Simplified) Most

Gender R 3= — N spoken
language

Chinese
(Traditional)

Female 55% Male 55% English



PROJCT

Russia

All

over
the

o
o
o—_—
£ © ©
Q < - )
*e
2 cC
2223 =
223 O o O (8}
* ooe o—
o 0000 e (O X T o -
23323: O — o~ .
P22 04 C 2L
. * — _ M *00
. D4 * 4+ Teee
0000 O 00 o S *0
222223 *e
22229 %3 K g . I INCe)
ss00is so0e . <
- b¢ ss00e (- - A
. soee c 24 N
222$ ) O
poo o skoe
TR 22222229221 3 \V4 RS 0040000
. 233 * * 0
000 O /O 00 000000000000 o0
- . 000 o o4 o (@) P22 IR T2 22 .
s o o0 * * oieé S 400 000000 2222
* s00 2 000 22 2 6 ([an booe 4600000
RIER 2222223 900 40000 223 o ¢ 22222222224
0666000 * 0000 *0 O/ . 90000000 *
222 * 0000 2223 OX o0 90000000
*e 00 *e * .0 H O * 0 * *
. 222 * *0 . *
22222 2222222222222224 o« TR 222222222
. * LIRS ® *
222222222222222222222222221 TR Xy £ 34 * ¥
* *00 . s o * *
00000 22223 * 222222222 *00 3 * 2228 H
* 2233 0000 0000 0000 *00
00000 222 2222222228 222223 004 o0 2229 wn
2232232222222222222222222221 22332224 00 o0
12222222222222222222222222222¢ 222222 2K o o Q
. DOO4 D994 )OO 4 . 00s00600 .
i 233 2331 23333 s0000 . e (e
* 0 22223 22223 * 22223 223 e o0 —
i e & * oo, o0
m PR 2 22222222222222222222222222222222¢ 00 o 00 © ) (@}
£33 * i»
228 000000 222222222222222221 29 T e — Nl (@}
(g0 . *00 * * wn =
40000 *00 *e * 4000 * O —_— 0
C . 40060000 ool ool y o—_ X2
0000000600000 46000 4000000 p hO
-+ 2333323333334 000000000 9060000 (g0} o™
) 2222222222228 2232222228 0000000000 o0 —_—
o SH8H00.0.0.0604 @ 0006006000 ((0) ™
— X 00 40000 * 9000000000 M
H * 2222224 22223 222222 S (@)]
: D94 (@)
o0 222
* 222 IR 2222222222 222222222222 o™ C o
(q0] * 2229¢C: . —_ N
o— %0 *e 22223 222222223
O s 0000 222 * S NN
O *oe 222223 2222223002222 *
n0/00 2222222 900000000 000 o0
000000 40000000 2222222228 222322
— (N "3eses sssssoes 0 4000 * s00
oo 2232222 * . . *
222 222223 0000 o0 * o *00
* * s00 0000
X229 000000000000 0000000000000060 40000 00000
* 222 * . * 22223
2222222222222222222222222222222¢ *0 %0
* . * *00 *00
IR 222222222224 2222224 * e00e 0000000000
*e . 000 (000 * 0 0304 45566680004
0000 2222222 A 222 IR 22222222222222 2222222222222
0000000000000 00000 (0006 & 0000000000000 00000 2333222223
2233222222222222222 222 2222222222222232221 2232222228
* 222222222222222¢ £222? 22 ohe 2222222222222 >
e o 2222¢ 22222 2223 %0 000 *pe 222223 *
2233 0000 2R 040000 o0 2222224 22223 * 222¢ ()
S o » s0de . * .
2223 222222 2TTT IR 222222 4K 22222222222222222222222222224 A4
23S 0000000 *0 0000 o * (go] ren
*e 222222 TR 222222 2R R 4 2222224 22222222224
00 * * 2 2 *de * C >}
0000 000 * *0 000 * *e *pe e /O
$$¢% 222 2222222 222 fat _I ()
22 * 2222222 222233 —
. 2222222 2222¢ 0 Yy—
omo * 0000 *
(0p) L33 LK 40 400000 2222224 >
o ] *e * 2222 M 222223 .
X O L L {00000 6060000 C
) 22322291 c
— C cC L $99920000000¢ Q o ]
= 3o o’ 4 A4 o
00000000
@ $. (O 384 D © — 3
p o “FIVe *e C g O
o *00: *00 *e /O
0/ sesss@esses o — — S
S — * 400000 VR ) — —
* ool o e
22223 - 2223 B O/
: ; o = ©
$000000028000040000 e s00
222222 2222224 Q n SO esesese00e
> . = Q [©) 222
soooas *0 s000 o— el R 22222222224
’00 2222228 C (@] . 222
222 2222222224 o * 222
2233333033222 2 [an *0000 906000000
£332222222222294 ) © 22222 2232222228
00060000000 — MO *00 0000000 *0
2232222224 * o /O 2233 2233
222223 £33 o * 22223 2222
222 P22 _ L N .
22223 *0 00000 2222222222222221 222222222
2224 e @ * 0000000
*0 *e 000 400 000000 400 3 *0 22223 22222222222222
000 o0 . 298K * o0 * . 222 . 22323224
000 o * P2 AR 2222222222222Y . *00 2222 2222222222224
22223 00006 o0 oo 000000 . * *00 * 0000
22223 2222 222$ 0000 00 o *e * 2232222 *9
00000 1334 000000 00000 s o * 22222224
0000000 & 000 222K TR *e 22224
06 0000 & 400000 * 0 4000000 o s000
222 MR 222 * o0 . 23S
IR IR TS *0 12222 IR 222222 TR
PRIIMIRS 000 3 s000
00 oo 000000 122222 IR 222222222 222$ * (0
G 0000000000 0000 ’00 222¢ R4
00000000 060000000 222222222222 22
- 0 00000000 23333 se00e 0
*e G0 o 2222222222222222¢ 222223
PR PR 332322323232223222222221 223233224
. PR 22222222222222222221 2232222
TR 2222222 2222222228 2224
* 466 40000 40000 * O
IR 22 22223 * 22222298
AR IR 22 * *e —
AR 2 22222222222222222222222222222 O )
o0 * 2
0 400 o0 222222222222222224 ()
o0 *00 . N
222¢ 222 *0 . 29
223232224 .
2222222222222 7))
22322222222222¢
23222222224 Q
289934 e
s0040
* D
b4 (g9}
22222222 ]
223 S
233323
ceede
222229
90000000400 ©
2322222222228
222232232200 Q
22222222
2222222 * + *
o gs e .m ° 33
.
O ©
— © D 0 ¢
T o
W () =
—

Business &

Management

Survey background

CISYA Students

18%

Industry

16%

Other

Technology AS¥%
Marketing Y



Findings

PROJCT

And now let's embark on a
little investigative journey
with this core question in mind:
what did people experience and
feel during these turbulent
times?

e Lockdowns restricted physical movement and
social contact but by no means self-exploration
and discovery through new hobbies, skills, and
ventures. People also did all kinds of ‘quirky’ things
back then, from learning how to pick locks to
creating a karaoke room and improving on typing
speed. Some immersed themselves in books, while
others in the digital world—making TikTok videos,
gaming, and conversing in different accents.

8in10

respondents picked up new skills during the
pandemic.

(making sourdough, playing the piano, running,
and so many more.)

66

The pandemic is a period when there is less
stimulation to see constantly, so exploring your
community or your own city has become the new
norm.
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e But mixed feelings about life and the world’s
trajectory were widespread: thankful for being
alive, frustrated with the seemingly never-ending
pandemic, and worried about losing a job all at once.

I I I I I People weren't wildly optimistic about the future.

After all, tens of millions worldwide lost their lives.
Job loss and mental distress were common. Many

5in10 _ foresaw the impending challenges of adapting to the
respondents pursued a side gig or business ‘new normal, compounded by worries like
when the pandemic hit. xenophobia.

(with about one-third in business development
and entrepreneurship such as marketing
consulting; a close second is e-commerce and
consumer goods like mask production)

63%

of respondents believe that the world is
staying the same or getting worse.

SZ  28%

Business
E-Commerce &

Consumer Goods

Development &
Entrepreneurship

10%

Education p5
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3
key
Emotions
felt
over
the
past
month

06%

Thankful

53%

Worried

38%

Hopeful

66

| think one challenge would be getting
used to the new normal. The economy will
also be greatly affected. A lot of things
have already changed and will continue to

change post-Covid.

| think Covid has helped those of us who
were lucky enough to make time for
personal goals and needs, but the new
normal will always challenge that balance.
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* The good news: a growing focus on well-being,

both physical and mental. People spent more o
(quality) time with family and friends, picked up old O

hobbies like reading, and developed new ones such
as yodga and journaling. When asked what the best

thing they had done during the pandemic was, some of respondents believe purposely doing things
said: to take care of mental health is somewhat to
highly essential.

66

| love spending more time with my family, so |
think the lockdown can be an opportunity for us I

to further strengthen our bonds.

‘ ‘ Only1in10

. . . respondents reportedly didn't take time out.
| used to hate exercising, but since quarantine P P y

started | challenged myself to do workout O
programs. It really changed me physically and 9 8 /o
mentally.

p./
of respondents believe companies somewhat or

should keep track of employees’ mental health.
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* The relationship between technology and mental
health is far from straightforward. Opinions on
whether technology use has aggravated or alleviated
depression are divided: proponents stated reasons
such as easy access to information and
entertainment, whereas opponents suggested that
increased technology use leads to social comparison
and a lack of physical interaction.

66

Technology enabled more access to
entertainment and sources for self-care.

66

Technology brings us closer to others with just a
text but also separates us more than ever with
just a text.

No matter what, the pandemic
gave many of us (those lucky
to survive) pause for thought:
what's truly important to
ourselves? There's no universal
answer, and you have to carve
out your own path.
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What's next?

Our curiosity has never
dimmed. We have loads of
energy to explore new ideas
—and the next iteration has
already started!
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	5 in 10  respondents pursued a side gig or business when the pandemic hit. (with about one-third in business development and entrepreneurship such as marketing consulting; a close second is e-commerce and consumer goods like mask production)
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	63%
	of respondents believe that the world is staying the same or getting worse.
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	I think one challenge would be getting used to the new normal. The economy will also be greatly affected. A lot of things have already changed and will continue to change post-Covid.
	I think Covid has helped those of us who were lucky enough to make time for personal goals and needs, but the new normal will always challenge that balance.
	Findings
	The good news: a growing focus on well-being, both physical and mental. People spent more (quality) time with family and friends, picked up old hobbies like reading, and developed new ones such as yoga and journaling. When asked what the best thing they had done during the pandemic was, some said:

	I love spending more time with my family, so I think the lockdown can be an opportunity for us to further strengthen our bonds.
	I used to hate exercising, but since quarantine started I challenged myself to do workout programs. It really changed me physically and mentally.


	95%
	of respondents believe purposely doing things to take care of mental health is somewhat to highly essential.
	Figure 7
	Only 1 in 10  respondents reportedly didn’t take time out.


	98%
	of respondents believe companies somewhat or should keep track of employees’ mental health.
	Findings
	The relationship between technology and mental health is far from straightforward. Opinions on whether technology use has aggravated or alleviated depression are divided: proponents stated reasons such as easy access to information and entertainment, whereas opponents suggested that increased technology use leads to social comparison and a lack of physical interaction.
	Technology enabled more access to entertainment and sources for self-care.

	No matter what, the pandemic gave many of us (those lucky to survive) pause for thought: what’s truly important to ourselves? There’s no universal answer, and you have to carve out your own path.
	Technology brings us closer to others with just a text but also separates us more than ever with just a text.

	What’s next?  Our curiosity has never dimmed. We have loads of energy to explore new ideas—and the next iteration has already started!

